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This week’s head-
Just the Stats line refers to what
The Stock Market Today Sectors_ you should
be buying and
what you should
avoid. Bear in mind
based upon the
= As we near year-end, we high- Fed finally putting
light which sectors could pro- to be the whole in-
duce the best returns, moderate terest rate rise
returns, and which ones to business by pulling the trigger after the November employ-
avoid ment numbers are in later this week.
= Small stocks are about to break Stay Away: Energy, Utilities, Materials
out and re set to bust through
the closing price set in 2014 It was tempting for me to highlight energy stocks earlier this

year but | fear that even with a jump in energy prices, partic-
ularly oil, it will take a while for these stocks to come back.
As they bend under the weight of debt and they stay out of
favor in the interest rate environment, it is too early to jump
= These data points and pending in. Never buy utilities in a rising interest rate environment
insights are the keys to con- and again, we are just a little early in the materials space.
sumer stock success

= These two media stocks are in
the news but should probably
be avoided at this time

Don’t Expect Much: Consumer Durables, Financials

THE MAJOR INDICES Consumer durableg need higher inflation, a slow_ing econo-
my, and some top-line growth to generate meaningful re-
Index Close 2015 turns. Financials always benefit from a rising rate cycle, but
= we are not ready to pull the trigger, although small bank buy-
outs could finally be a real deal next year.
DJIA 17798 -0.1%
Stock Up: Tech, Health Care, Consumer Disc
S&P 500 2090 1.5% These are the three areas that should generate revenue and
5128 earnings growth and should lead stocks higher. However,
NASDAQ 8.3% the consumer discretionary space will be under pressure for
a spell so be patient.
Russell
1202 -0.2%
2000
(figures are rounded)
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The Stock Market Today

U.S. Stock Market Index Performance
as 11/27/15

% from % Above
Index Close  52-Wk Hi 52-Wk Low HiDate Low Date % off High Low 200-DMA
DJIA 17,798 18,351 15,370 5/19/15 8/24/15 3.0% 15.8% 1.2%
S&P 500 2,090 2,135 1,867 5/20/15 10/17/14 2.1% 11.9% 1.2%
NASDAQ 5,128 5,232 4,242 7/20/15 10/17/14 2.0% 20.9% 3.3%
Russell 2000 1,202 1,296 1,079 6/23/15 10/20/14 7.3% 11.4% -1.1%
Average 3.6% 15.0% 1.2%
Source: www.BarChart.com, Goldman Small Cap Research

Although it tried to break through the 1200 mark earlier this month, until Friday, the Rus-
sell 2000 Index had not broken above the 1200 level since August 19th, the day before
all hell broke loose. All of the preaching that small stocks are coming back has come to
fruition and the time is right to feel comfortable enough to have meaningful exposure in
this category. After all, not only is the index a hair from its 2014 close, but just shy of its
200 DMA, an important technical measure. Our Thanksgiving report of last week is a
good source of ideas.

Investors will be hearing a lot about how poor physical store Black Friday sales were (on
a relative basis) and online was pretty good. Of course, that could be largely determined
by Cyber Monday where a lot of the big box and retail stores are ready to sell us their
wares at huge discounts. | would recommend paying close attention to the fact that con-
sumers were buying fewer items or were targeted in their purchases in the real world
and more broad in their buying habits online. Data on this front could tell the true tale of
the start of holiday shopping.

We believe that crowds were generally smaller and apparel inventory high causing the

Macys (NYSE—M) of the world to offer big-ass discounts. Therefore, be wary of the
stocks you buy in this space until more clarity occurs mid-week.

The Goldman Guide

COPYRIGHT ©Goldman Small Cap Research, 2015



The Goldman Guide

Goldman

SMALL CAP RESEARCH

Media Stocks in the Media

For those who are old enough, it may seem like you went to bed and woke up in a time
warp back to the mid 1970’s with some of the big Holiday movie commercials. Star
Wars: The Force Awakens and Creed are no doubt attempts by Hollywood to recapture
a winning formula with a return to the successful Star Wars and Rocky franchises re-
spectively. We had to wipe our eyes when we saw Harrison Ford and Sylvester Stal-
lone in these commercials. Ford is already a septuagenarian and Stallone will be one
next year!

A few years back The Walt Disney Company (NYSE - DIS - $115.13) bought the
rights to Star Wars from George Lucas for a measly $4 billion. On a sidebar, what a
great country we live in, where a guy can make up story about a guy in a menacing me-
tallic black costume with a bloodcurdling breathing apparatus and become a billionaire!
But we digress. Clearly DIS is banking on JJ Abrams to bring back the magic with Star
Wars and could provide a boost to the sagging brand. An interesting article appeared in
MarketWatch on Friday pointing out the subscriber losses the Company has sustained
with ESPN, another major portion of the Company’s bread and butter.

One has to wonder if Disney maybe an ‘over diversified’ play in the media market, , simi-
lar to GE in the industrial sector. We would not buy these shares above $100 as the
stock could be under pressure.

MGM Holdings, Inc. (OTC — MGMB - $79) and Time Warner, Inc. (NYSE - TWX -
$69.78) are co-releasing Creed. The film brought in nearly $43 billion for its premier
over this past weekend. TWX is an impressive Company from a margin perspective.
The gross profit of 44% versus the 40% industry average is solid. However, the operat-
ing margin of 26% versus the industry average of 7% is eye opening. The Company
has hit on EPS and revenue numbers four straight quarters. We think TWX is well diver-
sified media play and could get up to $80 early next year. But, the primary risk to these
shares is similar to DIS in that cable subscriber numbers are in decline as consumers
are using Netflix (NASDAQ—NFLX) and other services instead, and if this trend per-
sists, it could be trouble.
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Say What?

= Great info, insights, and hard-hitting stories make up this

@ $ week’s Say What? feature...
o

The Wall Street Journal

http://www.wsj.com/articles/how-demographics-rule-the-global-economy-14482037247
tesla=y&alg=y

Global economic forecasts presented in a way anyone can understand. Fascinating!

USA Today

http://www.usatoday.com/story/money/markets/2015/11/27/9-promising-stocks-
sale/76452918/

| added this link because | think too many of these stocks are at risk for more pain.

TheStreet.com

http://www.thestreet.com/story/13380093/1/here-are-black-friday-s-biggest-winners-and-
losers.html

Insightful breakdown.

Zero Hedge
http://www.zerohedge.com/news/2015-11-28/can-oil-industry-really-handle-much-debt
Very interesting piece on the burden on oil stocks.

247WallStreet

http://247wallst.com/healthcare-business/2015/11/28/4-key-fda-decisions-expected-by-
year-end/

Could be interesting plays.
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Just the Stats
AAIll Sentiment Survey (figures rounded) .
Current Last Week Long Term Avg . I I
Bullish 32% 31% 39%
Neutral 42% 39% 31%
Bearish 26% 31% 30%

Bears are retreating in one poll and | expect that both polls will reflect nearly 40% bulls
by the end of the week. With the exception of interest rate movement investors can ex-
pect that the general sentiment will be on the bullish side for the balance of the year.
However, | get the sense that for 2016, while bulls rule the day, their enthusiasm for big
caps is muted somewhat, much like ours.

o Blogger Sg -
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1498 Reisterstown Road, Suite 286 Baltimore Maryland 21208 Phone: 410.609.7100
info@goldmanresearch.com www.goldmanresearch.com

Launched in May 2010, The Goldman Guide is a free weekly publication of Goldman Small Cap Research and is written by Founder
Rob Goldman with contributions from the GSCR contributor team. This non-sponsored investment newsletter seeks to provide inves-
tors with market, economic, political and equity-specific insights via an action-oriented, straight to the point approach. No companies
mentioned in this newsletter are current sponsored research clients of the Company or its parent, unless noted, With some excep-
tions, all companies or investment ideas mentioned in this publication are publicly traded stocks listed either on the NYSE or the
NASDAQ. Goldman Small Cap Research members and contributors’ bios, certifications, and experience can be found on our web-
site: www.goldmanresearch.com .

Disclaimer

This newsletter was prepared for informational purposes only. Goldman Small Cap Research, (a division of Two Triangle Consulting
Group, LLC) produces non-sponsored and sponsored (paid) investment research. Goldman Small Cap Research is not affiliated in
any way with Goldman Sachs & Co.

The Firm’s non-sponsored research publications category, Select Research, reflects the Firm’s internally generated stock ideas, along
with economic, industry and market outlooks. In virtually all cases, stocks mentioned in Select Research offerings are listed on the
NYSE or the NASDAQ. Publications in this category include the weekly newsletter The Goldman Guide, Market Monitor blogs, Spe-
cial Reports, and premium products such as The 30-30 Report. Goldman Small Cap Research analysts are neither long nor short
stocks mentioned in this newsletter.

Opportunity Research reports, updates and Microcap Hot Topics articles reflect sponsored (paid) research but can also in-
clude non-sponsored microcap research ideas that typically carry greater risks than those stocks covered in Select Research catego-
ry. It is important to note that while we may track performance separately, we utilize many of the same coverage criteria in determining
coverage of all stocks in both research formats. Please view the company’s individual disclosures for each engagement, which can be
found in company-specific Opportunity Research reports, updates and articles.

Goldman Small Cap Research has not been compensated for any content in this issue.

All information contained in this newsletter and in our reports were provided by the companies mentioned via news releases, filings,
and their websites or generated from our own due diligence. Economic, market data and charts are provided by a variety of sources
and are cited upon publication. Stock performance data and information are derived from Yahoo! Finance and other websites or
sources, as noted. Our analysts are responsible only to the public, and are paid in advance to eliminate pecuniary interests, retain
editorial control, and ensure independence.

The information used and statements of fact made have been obtained from sources considered reliable but we neither guarantee nor
represent the completeness or accuracy. Goldman Small Cap Research did not make an independent investigation or inquiry as to
the accuracy of any information provided by the Company, other firms, or other financial news outlets. Goldman Small Cap Research
relied solely upon information provided by companies through filings, press releases, presentations, and through its own internal due
diligence for accuracy and completeness. Such information and the opinions expressed are subject to change without notice. A Gold-
man Small Cap Research report, update, article, blog, note, or newsletter is not intended as an offering, recommendation, or a solici-
tation of an offer to buy or sell the securities mentioned or discussed. This newsletter does not take into account the investment objec-
tives, financial situation, or particular needs of any particular person. This newsletter does not provide all information material to an
investor’s decision about whether or not to make any investment. Any discussion of risks in this presentation is not a disclosure of all
risks or a complete discussion of the risks mentioned. Neither Goldman Small Cap Research, nor its parent, is registered as a securi-
ties broker-dealer or an investment adviser with the FINRA or with any state securities regulatory authority. Statements herein may
contain forward-looking statements and are subject to significant risks and uncertainties affecting results.
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Separate from the factual content of our articles about the company featured in this newsletter, we may from time to time include our
own opinions about the companies profiled herein, their businesses, markets and opportunities. Any opinions we may offer about the
companies are solely our own, and are made in reliance upon our rights under the First Amendment to the U.S. Constitution, and are
provided solely for the general opinionated discussion of our readers. Our opinions should not be considered to be complete, precise,
accurate, or current investment advice. Such information and the opinions expressed are subject to change without notice.

ALL INFORMATION IN THIS REPORT IS PROVIDED “AS I1S” WITHOUT WARRANTIES, EXPRESSED OR
IMPLIED, OR REPRESENTATIONS OF ANY KIND. TO THE FULLEST EXTENT PERMISSIBLE UNDER
APPLICABLE LAW, TWO TRIANGLE CONSULTING GROUP, LLC WILL NOT BE LIABLE FOR THE QUALI-
TY, ACCURACY, COMPLETENESS, RELIABILITY OR TIMELINESS OF THIS INFORMATION, OR FOR
ANY DIRECT, INDIRECT, CONSEQUENTIAL, INCIDENTAL, SPECIAL OR PUNITIVE DAMAGES THAT
MAY ARISE OUT OF THE USE OF THIS INFORMATION BY YOU OR ANYONE ELSE (INCLUDING, BUT
NOT LIMITED TO, LOST PROFITS, LOSS OF OPPORTUNITIES, TRADING LOSSES, AND DAMAGES
THAT MAY RESULT FROM ANY INACCURACY OR INCOMPLETENESS OF THIS INFORMATION). TO
THE FULLEST EXTENT PERMITTED BY LAW, TWO TRIANGLE CONSULTING GROUP, LLC WILL NOT
BE LIABLE TO YOU OR ANYONE ELSE UNDER ANY TORT, CONTRACT, NEGLIGENCE, STRICT LIABIL-
ITY, PRODUCTS LIABILITY, OR OTHER THEORY WITH RESPECT TO THIS PRESENTATION OF INFOR-
MATION.

For more information, visit our Disclaimer: www.goldmanresearch.com

The Goldman Guide

COPYRIGHT ©Goldman Small Cap Research, 2015


mailto:info@goldmanresearch.com
file:///C:/Users/Rob%20Goldman/AppData/Roaming/Microsoft/Word/Old%20laptop/Local%20Settings/Temporary%20Internet%20Files/Users/smiller.CATALYST/AppData/Local/Local%20Settings/Temporary%20Internet%20Files/OLK5F/NVLT/www.goldmanresearch.com
http://www.goldmanresearch.com

