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PURATION, INC.  
Survey Results Confirm PURA New Products Should Be Big Sellers  

Rob Goldman September 18, 2019 
rob@goldmanresearch.com 

PURATION, INC. (OTC – PURA – $0.047) 

Price Target: $0.25 Rating: Speculative Buy 

 

COMPANY SNAPSHOT 

Puration, Inc. is a leading Texas-based, CBD-infused 
beverage provider. The Company’s flagship product, 
EVERx, which was introduced in 2017, targets the sports 
nutrition market. Puration plans to introduce new 
beverages as well as grow its product portfolio organically 
as well as through targeted acquisitions. The Company 
has spun off its cannabis cultivation segment to focus its 
efforts exclusively on its high-growth core CBD-infused 
beverage business. As part of the spin-off, the acquirer, 
NOUV, is set to provide a stock dividend to PURA 
shareholders in the near future.  

KEY STATISTICS 

Price as of 9/17/19 $0.047 

52 Week High – Low $0.25 - $0.0286 

Est. Shares Outstanding 602.4M 

Market Capitalization $28.2M 

Average Volume 2,000,157 

Exchange OTCPK 

 

COMPANY INFORMATION 

Puration, Inc.  
14065 Proton Road  
Farmers Branch TX 75244 

Web:     www.PurationInc.com 
Email:   info@purationinc.com 
Phone : 800.861.1350 

INVESTMENT HIGHLIGHTS 

Conclusion: GSCR is in the midst of completing a 
month-long survey of CBD users and the interim 
results to date are fascinating. As detailed below, the 
survey results from across geographies, ages, and 
genders, serve as a confirmation that two of PURA’s new 
offerings could be huge sellers for the Company. 

The survey took a very direct approach in its queries. 
Our 14- question survey of self-acknowledged CBD users 
queried participants regarding their CBD usage, current 
preferences, why they used CBDs, what was important in 
the purchase of the products and the key negative 
inherent in the products.  

Our survey objective of generating responses that 
can determine future popularity and sales of CBD-
infused tea, coffee, beer, and water was a huge 
success. Only ___ had tried a CBD-infused beverage but 
the respondents were enthusiastic about the products. 

And the winner is…tea! Of those participants that 
expressed an interest or desire to try for the first time or 
as an occasional user of CBD-infused tea, our results 
showed that __ preferred tea.  

Survey participants’ background is diverse but 
responses are strikingly similar. Despite age and 
geographic diversity, the majority of users said they use 
CBD products to relieve anxiety and/or inflammation. 

PURA Is the Best Positioned CBD-infused Provider. 
With a popular CBD-infused energy water selling millions 
worth of beverages this year, to the expansion into anti-
anxiety and anti-inflammatory characteristics of what 
looks to be a wildly popular CBD-infused tea, PURA has 
the key bases covered. Clearly, the stock doesn’t reflect 
the inherent prospects that lie herein. Our target remains 
$0.25. 

http://www.goldmanresearch.com/
mailto:rob@goldmanresearch.com
http://www.purationinc.com/
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INTERIM CBD SURVEY KEY TAKEAWAYS 

We have been able to confirm the identities of 85 of the 108 current respondents and we believe that when the 

survey ends on September 30th, we may have as many as 250 identified respondents. Two thirds of the survey 

participants hail from Florida, New York, or Maryland. However ,we did have responses from CBD users in 

Minnesota, Texas, and California. While these figures and responses will be further evaluated, the current data 

is fascinating and bodes well for PURA. We have elected to introduce the data by of the two largest age groups-

--the reasoning behind this presentation will become clear in a moment.  

Age Group: 25-34 

• This group accounted for 42% of all respondents. 

• The group is nearly split in half, M/F. 

• When asked why they buy CBD-infused products, the most popular response was “pain relief.” 

• The group was evenly split when asked if they have ever consumed CBD-infused beverages. 

• When asked the favorite CBD-infused beverage product they have consumed before or would purchase 

regardless of experience with the category, the first choice was tea, followed in a bunched group by 

water, coffee and beer. 

• The primary reason why they chose one beverage over another was flavor/taste and how they would 

taste if infused with CBDs. 

• The most common favorite CBD product was oil, followed closely by gummies. 

• Not surprisingly, there were virtually no negative responses regarding effectiveness. The biggest issue? 

Price. 

Age Group: 18-24 

• This group accounted for 34% of all respondents. 

• The group had a slight majority of women respondents.  

• When asked why they buy CBD-infused products, the most popular response was “treat anxiety,” or a 

similar term. 

• A slight majority of the group had not consumed CBD-infused beverages but nearly all were enthusiastic 

about the prospects, particularly potential flavor and the opportunity to drink their favorite beverages with 

CBD on a regular basis. 

• When asked the favorite CBD-infused beverage product they have consumed before or would purchase 

regardless of experience with the category, the majority first choice was tea, with water and beer closest 

behind it. A few responses were very effusive about water. 

• Like the group above, flavor and taste were big reasons for the beverage selection. 

• The most common favorite CBD product was gummies, which is not really a surprise. 

• As with the group above, there were virtually no negative responses regarding effectiveness. The biggest 

issue? Price. 
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THE BOTTOM LINE 

CBD users are staunch supporters and believers in the health benefits of the products in which they consume. 

And they want more---more products in different forms, but flavor and potency are important. The younger set, 

as has been discussed much in recent years, is struggling with anxiety is largely using the products to self-treat. 

The older the user, the more they use it for to treat pain and inflammation. Interestingly, we did not receive a lot 

of responses regarding the natural properties of CBDs---rather the emphasis was effectiveness. In our view, this 

is telling. It is a signal that CBD-infused products are mainstream products, not just offerings used by those 

seeking natural remedies. 

We look forward to updating investors with full survey results in the coming weeks. In the meantime, this survey’s 

data has provided us with even greater confidence that PURA’s products are the right offerings for the right 

market at the right time. The diversity is spot-on, and if flavor holds, and marketing succeeds as it has with the 

EVERx water,  PURA is primed to be a sales leader and product innovator in this segment. 

  

  

http://www.goldmanresearch.com/
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RECENT TRADING HISTORY FOR PURATION, INC. 

(Source: www.Stockta.com) 
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SENIOR ANALYST: ROBERT GOLDMAN 

Rob Goldman founded Goldman Small Cap Research in 2009 and has over 20 years of investment and company 
research experience as a senior research analyst and as a portfolio and mutual fund manager. During his tenure 
as a sell side analyst, Rob was a senior member of Piper Jaffray's Technology and Communications teams. 
Prior to joining Piper, Rob led Josephthal & Co.'s Washington-based Emerging Growth Research Group. In 
addition to his sell-side experience Rob served as Chief Investment Officer of a boutique investment 
management firm and Blue and White Investment Management, where he managed Small Cap Growth portfolios 
and The Blue and White Fund.  

ANALYST CERTIFICATION 

I, Robert Goldman, hereby certify that the view expressed in this research report accurately reflect my personal 
views about the subject securities and issuers. I also certify that no part of my compensation was, is, or will be, 
directly or indirectly, related to the recommendations or views expressed in this research report. 

DISCLAIMER 

This Opportunity Research report was prepared for informational purposes only.  

Goldman Small Cap Research, (a division of Two Triangle Consulting Group, LLC) produces research via two 
formats: Goldman Select Research and Goldman Opportunity Research. The Select format reflects the Firm’s 
internally generated stock ideas along with economic and stock market outlooks. Opportunity Research reports, 
updates and Microcap Hot Topics articles reflect sponsored (paid) research but can also include non-sponsored 
micro-cap research ideas that typically carry greater risks than those stocks covered in the Select Research 
category. It is important to note that while we may track performance separately, we utilize many of the same 
coverage criteria in determining coverage of all stocks in both research formats. Research reports on profiled 
stocks in the Opportunity Research format typically have a higher risk profile and may offer greater upside. Since 
2018, Goldman Small Cap Research has compensated by the Company in the amount of $18,000 for research 
subscription services, including $4500 for this update, as well as a fairness opinion . All information contained in 
this report was provided by the Company via filings, press releases or its website, or through our own due 
diligence. Our analysts are responsible only to the public, and are paid in advance to eliminate pecuniary 
interests, retain editorial control, and ensure independence. Analysts are compensated on a per report basis and 
not on the basis of his/her recommendations. 

Goldman Small Cap Research is not affiliated in any way with Goldman Sachs & Co. 

Separate from the factual content of our articles about the Company, we may from time to time include our own 
opinions about the Company, its business, markets and opportunities. Any opinions we may offer about the 
Company are solely our own and are made in reliance upon our rights under the First Amendment to the U.S. 
Constitution, and are provided solely for the general opinionated discussion of our readers. Our opinions should 
not be considered to be complete, precise, accurate, or current investment advice. Such information and the 
opinions expressed are subject to change without notice.  

The information used and statements of fact made have been obtained from sources considered reliable but we 
neither guarantee nor represent the completeness or accuracy. Goldman Small Cap Research did not make an 
independent investigation or inquiry as to the accuracy of any information provided by the Company, or other 
firms. Goldman Small Cap Research relied solely upon information provided by the Company through its filings, 
press releases, presentations, and through its own internal due diligence for accuracy and completeness. Such 
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information and the opinions expressed are subject to change without notice. A Goldman Small Cap Research 
report or note is not intended as an offering, recommendation, or a solicitation of an offer to buy or sell the 
securities mentioned or discussed. This report does not take into account the investment objectives, financial 
situation, or particular needs of any particular person. This report does not provide all information material to an 
investor’s decision about whether or not to make any investment. Any discussion of risks in this presentation is 
not a disclosure of all risks or a complete discussion of the risks mentioned. Neither Goldman Small Cap 
Research, nor its parent, is registered as a securities broker-dealer or an investment adviser with FINRA, the 
U.S. Securities and Exchange Commission or with any state securities regulatory authority. 

ALL INFORMATION IN THIS REPORT IS PROVIDED “AS IS” WITHOUT WARRANTIES, EXPRESSED OR 
IMPLIED, OR REPRESENTATIONS OF ANY KIND. TO THE FULLEST EXTENT PERMISSIBLE UNDER 
APPLICABLE LAW, TWO TRIANGLE CONSULTING GROUP, LLC WILL NOT BE LIABLE FOR THE QUALITY, 
ACCURACY, COMPLETENESS, RELIABILITY OR TIMELINESS OF THIS INFORMATION, OR FOR ANY 
DIRECT, INDIRECT, CONSEQUENTIAL, INCIDENTAL, SPECIAL OR PUNITIVE DAMAGES THAT MAY 
ARISE OUT OF THE USE OF THIS INFORMATION BY YOU OR ANYONE ELSE (INCLUDING, BUT NOT 
LIMITED TO, LOST PROFITS, LOSS OF OPPORTUNITIES, TRADING LOSSES, AND DAMAGES THAT MAY 
RESULT FROM ANY INACCURACY OR INCOMPLETENESS OF THIS INFORMATION). TO THE FULLEST 
EXTENT PERMITTED BY LAW, TWO TRIANGLE CONSULTING GROUP, LLC WILL NOT BE LIABLE TO YOU 
OR ANYONE ELSE UNDER ANY TORT, CONTRACT, NEGLIGENCE, STRICT LIABILITY, PRODUCTS 
LIABILITY, OR OTHER THEORY WITH RESPECT TO THIS PRESENTATION OF INFORMATION. 

For more information, visit our Disclaimer: www.goldmanresearch.com 
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