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We are proud to announce that this edition of The Goldman Guide 
marks the start of our third year publishing this weekly rag. Some of 
you probably never imagined we would reach this point.  Others  
probably wish we would take the advice of the Halloween Indicator by 
selling in May and going away… 
Instead we have elected to be around for the long haul. A number of 
changes have already occurred at Goldman Small Cap Research     
behind the scenes and we have nearly completed much of our website     
redesign, which coincides with the launching of new free and premium 
products this week. 
Our goal is to become the leading source of free and premium Wall-
Street quality research to the retail investor masses, with an         
emphasis on small cap stocks and penny stocks.   
Today, many of you know us for what we call our Opportunity        
Research.  Through this vehicle we publish reports and updates on 
micro caps and penny stocks on a sponsored basis.  Through our    
idea-generated Select Research offering, we produce this weekly  
publication which provides an overview of the market and insights and 
profiles of stocks in the small cap and penny stock worlds.  

Today, we are launching our daily blogs, which we call the Market 
Monitor.  The objective of the Market Monitor is to highlight key    
trading events in the market, alerts, break-out situations, and stock 
ideas, as part of our Select Research. 

We are also introducing our first premium product, known as The 30-
30 Report, which introduces and highlights stocks we think will jump 
30% in 30 days.  We have a tremendous track record here, from the 
time I was ranked the 4th best small cap manager in the country and 
this newsletter is a must-have for all traders and investors. (cont’d) 
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In the past 90 days, we have had no fewer than 15 stocks make this 
“30-30” jump.  We are offering this newsletter at a low introductory 
rate.  Frankly, it is such a ridiculously low price for the first year I am 
actually embarrassed.  But I appreciate your loyalty and this is my 
way of giving back.  

Plus, all subscribers to the newsletter will have an opportunity to par-
ticipate in an exclusive monthly feature known as The Analyst Call, 
where will we interview analysts, money managers, and         invest-
ment pros who will give their thoughts on the market and individual 
stocks.  Typically, these people are featured just on CNBC and Bloom-
berg but due to our relationships, we want to give our premium sub-
scribers an extra edge. 

Finally, I have been working on a book which will be ground-breaking 
in style, substance, and content.  The book, which is the first part in a 
series, is known is called The Analyst’s Guide to Investing. It will be 
made free to all of our subscribers for a limited time. We expect that 
the book will be out during mid-summer. 

As if that isn’t enough, we will be launching new premium offerings 
under the Goldman Small Cap Research brand, along with other key 
players in the industry.  Some of these offerings are exclusively    
content-based newsletters, reports, blogs, and books. Wed will also 
be leading webinars on investing, trading, personal finance, and other 
topics.  We will provide you with high value, low-cost tools and tricks 
of the trade that will enable you to earn more money.   

Your return on investment by signing up for our exclusive, premium 
offerings will be enormous! 

Folks, the bottom line is that we have been working very hard behind 
the scenes to build the premier site for stock market, micro cap and 
penny stock knowledge, trading, insights, ideas, and tools.  You will 
see that as we modify our report and newsletter templates as well. 

We welcome any comments or suggestions that you may have to   
improve our offerings. 

Our many thanks...    

 

Amazing how Facebook and 
its underwriters just 
bombed…. 
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Key Statistics  
  

Index     Close     YTD 

   

DJIA    12,496       2.3% 

S&P 500     1319        4.8% 

NASDAQ   2850       9.4% 

Russell 2K    765       3.3% 

 

(figures are rounded)  
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As an analyst on Wall Street (pre-ridiculous rule changes) I was the 
lead analyst on a number of deals for IPOS and secondary offerings.   
The way IPOS work is a complicated yet cookie-cutter process.       
Before a filing is even made, analysts perform due diligence and work 
out a framework of a pro forma projected income statement, which is 
then fine-tuned prior to the marketing via roadshows, begins.  
The key during the roadshow and marketing is that the firms take In-
dications of Interest (IOIs) from prospective investors to gauge      
interest.  A rule of thumb we used to determine where a stock would 
be priced with respect to the stated range and the number of shares 
offered was the number 7.  We knew we could raise the price range 
and the shares offered if we achieved that number.  It would still 
mean a nice pop in the stock.  Most deals are 3-5x oversubscribed.  
Moreover it was always imperative to line up buyers to buy from the 
usual IPO flippers.  This was always a hard number to gauge but an 
extremely important part of the process. 
So, if you could get a reasonable number of oversubscriptions relative 
to the number of shares offered, lined up buyers, and had strong    
analyst support, you had a good deal for the Company and investors. 
In Facebook’s (NASDAQ – FB) case, there was only one winner:  Fa-
cebook.  They started off with the wrong structure whereby the key 
holders owned a higher class of stock, thus limiting voting and real 
ownership power by outside investors, a la Google (NASDAQ – 
GOOG). Investors didn’t like it, but they dealt with it.  Facebook 
wielded its power from start to finish.  The underwriters then, in our 
view, clearly acquiesced to management when it not only raised the 
stated range, but increased the shares offered by 25%.  These moves 
made it hard to provide investors with the pop they wanted.           
Facebook was looking to maximize its dollars and was successful. 
People are up in arms now because during the roadshow the analysts 
reduced forecasts, and reported it to only a select group of             
institutions. To reduce numbers during a roadshow never happens.  
These change a million times at the 11th hour BEFORE, but not during 
the roadshow.  To increase the size and pricing of the deal despite are 
bad moves and shows how much power Facebook wielded.  To keep 
this information secret is worse as the underwriters get the blame, 
not Facebook management.   
The NASDAQ trading screw-ups last week? All for the best for         
investors, clearly.  However, all the way around, this ended up being 
a story of greed, control, a high and mighty attitude, acquiescence, 
and in the end, amateur hour.  

Was it an IPO or Amateur Hour? 
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Analyst: Robert Goldman 

 
Rob Goldman founded Goldman Small Cap Research (GSCR) in 2009. Rob has over 20 years 
of  investment and research experience as a senior research analyst and as a portfolio and     
mutual fund manager. During his tenure as a sell-side analyst, he was a senior member of Piper 
Jaffray's Technology team. Prior to joining Piper, Rob led Josephthal & Co.'s Emerging Growth 
Research Group. Rob has also served as Chief Investment Officer of two boutique investment 
management firms, where he managed Small Cap Growth and Balanced portfolios and The Blue 
and White Fund.  As an investment manager, Rob's model portfolio was once ranked the 4th best 
small cap growth performer in the U.S. by Money Manager Review. In addition to his work at 
GSCR, Rob  is the editor of Penny Stock Junction (www.pennystockjunction.com.) 
  
Analyst Certification 

I, Robert Goldman, hereby certify that the view expressed in this newsletter accurately reflect my 
personal views about the subject securities and issuers. I also certify that no part of my compen-
sation was, is, or will be, directly or indirectly, related to the recommendations or views expressed 
in this research publication. 

1498 Reisterstown Road 
Suite 286 
Baltimore MD 21208 

G O L D M A N   
S M A L L  C A P  R E S E A R C H  

 

Disclaimer: 

This newsletter was prepared for informational purposes only. Goldman Small Cap Research, (a division of 
Two Triangle Consulting Group, LLC) produces research via two formats: Goldman Select Research, which 
typically highlights small cap and mid cap companies, and Goldman Opportunity Research, which features 
micro cap companies in a sponsored research format. Thus, the Select product reflects the Firm’s internally       
generated stock ideas while the Opportunity product reflects sponsored research reports.   

It is important to note that while we may track performance separately, we utilize the same coverage criteria in 
determining coverage of all stocks in both research formats. Please view the company’s individual disclosures 
for each engagement, which can be found in each company-specific report. All information contained in this 
newsletter and in our reports were provided by the Companies or generated from our own due diligence. Our 
analysts are responsible only to the public, and are paid in advance to eliminate pecuniary interests, retain 
editorial control, and ensure independence. Analysts are compensated on a per report basis and not on the 
basis of his/her recommendations.   

The information used and statements of fact made have been obtained from sources considered reliable but 
we neither guarantee nor represent the completeness or accuracy. Goldman Small Cap Research did not 
make an independent investigation or inquiry as to the accuracy of any information provided by the Company, 
or other firms. Goldman Small Cap Research relied solely upon information provided by the Company through 
its filings, press releases, presentations, and through its own internal due diligence for accuracy and           
completeness. Such information and the opinions expressed are subject to change without notice. A Goldman 
Small Cap Research report, note, or newsletter is not intended as an offering, recommendation, or a          
solicitation of an offer to buy or sell the securities mentioned or discussed. 

This report or newsletter does not take into account the investment objectives, financial situation, or particular 
needs of any particular person. This report or newsletter does not provide all information material to an      
investor’s decision about whether or not to make any investment. Any discussion of risks in this presentation is 
not a disclosure of all risks or a complete discussion of the risks mentioned. Neither Goldman Small Cap   
Research, nor its parent, is registered as a securities broker-dealer or an investment adviser with the FINRA or 
with any state securities regulatory authority. 

ALL INFORMATION IN THIS REPORT OR NEWSLETTER IS PROVIDED “AS IS” WITHOUT WARRANTIES, 
EXPRESSED OR IMPLIED, OR REPRESENTATIONS OF ANY KIND. TO THE FULLEST EXTENT          
PERMISSIBLE UNDER APPLICABLE LAW, TWO TRIANGLE CONSULTING GROUP, LLC WILL NOT BE 
LIABLE FOR THE QUALITY, ACCURACY, COMPLETENESS, RELIABILITY OR TIMELINESS OF THIS   
INFORMATION, OR FOR ANY DIRECT, INDIRECT, CONSEQUENTIAL, INCIDENTAL, SPECIAL OR       
PUNITIVE DAMAGES THAT MAY ARISE OUT OF THE USE OF THIS INFORMATION BY YOU OR ANYONE 
ELSE (INCLUDING, BUT NOT LIMITED TO, LOST PROFITS, LOSS OF OPPORTUNITIES, TRADING    
LOSSES, AND DAMAGES THAT MAY RESULT FROM ANY INACCURACY OR INCOMPLETENESS OF 
THIS INFORMATION). TO THE FULLEST EXTENT PERMITTED BY LAW, TWO TRIANGLE CONSULTING 
GROUP, LLC WILL NOT BE LIABLE TO YOU OR ANYONE ELSE UNDER ANY TORT, CONTRACT,      
NEGLIGENCE, STRICT LIABILITY, PRODUCTS LIABILITY, OR OTHER THEORY WITH RESPECT TO THIS 
PRESENTATION OF INFORMATION. 

For more information, visit our Disclaimer: www.goldmanresearch.com  

Contact Us: 
410.609.7100 
info@goldmanresearch.com 
www.goldmanresearch.com 

 


